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Drivers in % of users Linear TV BVOD Youtube
For entertainment | I 7/ I 0
To relax L I -7
To pass the time I 0° I :7
To have on in the background B 0 - 11
For education/information B L I :°
Out of habit e B
To escape I 20 I 1
To spend time with others B - M s
To be part of conversations in person or online . 6 - 8
To feel part of a community | ! - 9
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